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Abstract. 
 

 
 
 

In contemporary society where condi2ons of pla5orm culture prevail, life is presented as 

images of the self, distributed across networks. Guy Debord’s descrip2on of the Spectacle as 

capitalism’s instrument for distrac2ng and pacifying the masses seems more prescient than 

ever. The media2on logic that drives current condi2ons of life in many socie2es has gone 

beyond spectacular images and is increasingly subsuming more spheres of social life to the 

total and integral Spectacle: capitalism.1 By cura2ng our lives via social media, we contribute 

to a commodified presence endlessly remediated without a sense of purpose, as Olivier 

Frayssé concluded: 

When we post selfies and videos on social media, we make a spectacle of our own 
and of ourselves, we commodify ourselves, essen2ally visually, for the consump2on 
of others, and we consume others as commodi2es.2 

We are both spectator and spectacle, simultaneously producers and consumers of the 

commodified mediated presence of the self. In this research, I argue that this represents the 

condi2on of late capitalism I have called augmented capitalism. The research is focused on 

two ques2ons: What are the defining features of augmented capitalism? What are the 

cri2ques of augmented capitalism? The crea2ve prac2ce aims to answer the second ques2on 

by exploring the applica2on of ar2ficial intelligence (AI), the latest component of augmented 

capitalism, in reconsidering present-day no2ons of consumerism and the spectacle. A 

machine-learning curated, computer (re)mediated and algorithmically edited cri2cal 

commentary on contemporary consumer culture that considers the no2on of the artefact as 

a con2nuous cri2que. The ul2mate Marxist hack: capitalism will cri2que itself, the ghost in 

machine intelligence.  
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